BE CLEAR: paragraphing text 1
This is the second paragraph of an essay written as a semiotic analysis of a multimodal text. The first paragraph introduces the notion of paralinguistic features, giving ‘the use of body movement, sound (music) and also clothing’ as examples of modes of communication used in the student’s chosen text.
All of these paralinguistic features add onto identifying the meaning that the advert is ultimately  trying to present, the clothing the main singer is wearing shows a level of ‘flashiness’, that the advert is to a point promoting something which is ‘prestige’ and glamorised for an audience possibly with ‘expensive taste?’. As Beyonce is finishing singing the song nearer to the end of the advert, it begins to fade into black where only the words ‘Emporio Armani Diamonds, can you resist?’ are visible and also a man speaking in the background says, ‘Emporio Armani Diamonds, the new fragrance for women’. Beyonce’s body movement throughout the whole of the advert is practically quite wild; she jumps around ‘shaking her body’ and throwing her hair all over the place. The theme being about diamonds already gives out an idea of something expensive or ‘classy’ perhaps. From the screenshots that I have produced at the back of this handout (page 4), it shows the different ways the adveryt is trying to promote the perfume through no mention of it in normal speech at all, at first most of the advert has singing in it and by the end when a man does speak, his tone is ‘smooth’, he is also speaking quite quietly. My analysis into this audio-visual text presents to me that the non-verbal elements of communication used to modify meaning and convey emotion i.e. paralinguistic features can give the audience a different sort of meaning than one in which a product is promoted with just a picture or simply a person talking about it, a meaning that is put across through uses of different tone and pitch in speech and body movement.
